Report Form for Yth Suan Sunandha Academic National Conferences on Research for
Sustainable Development 2017
The Royal River Hotel, Bangkok

24" November 2017

1. Personal Information
Name-Surname Ms.Nalin Simasathiansophon Position Lecturer

Category M Academic Staff [] Supporting Staff

2. Curriculum or Topics of the Meeting/ Workshop/ Study Visit
Research for sustainable development in the topics of education development,

action research, and applied research

3. Keynote Speaker in Meeting / Seminar/ Conference/ Study Visit
1) Assoc. Professor Dr. Chow Rojanasang, Sukhothai Thammathirat Open University
2) Assoc. Professor Nak Gulid, Ph.D., Srinakharinwirot University
4. Institute or Corporate hosted of the Meeting / Seminar/ Conference/ Study Visit
1) Suan Sunandha Rajabhat University
2) National Research Council of Thailand
3) Office of the Higher Education Commission
4) Muban Chombueng Rajabhat University
5) Phranakhon Si Ayutthaya Rajabhat University
6) Valaya Alongkorn Rajabhat University
7) Chandrakasem Rajabhat University

8) Rajabhat Rajanagarindra University

5. Duration of the Meeting / Seminar/ Conference/ Study Visit

24" November 2017



6. Budget use for Meeting / Seminar/ Conference/ Study Visit

3,000 Bath

7. Objectives of Meeting / Seminar/ Conference/ Study Visit

1) To exchange research knowledge with others institutes

2) To publish the research results in national conference
8. Conclusion from Meeting / Seminar/ Conference/ Study Visit

This national conference is the seventh conference organized by Suan Sunandha
Rajabhat University. The purpose of this conference is to promote the researches and
increase published paper in national journals in the following topics.

1) Education and learning management

2) Humanities and societies

3) Business, economics and management

4) Art and design

5) Science and technology

6) Engineering and technology

7) Health science

The accepted paper will be published into TCI journal group 1 and 2.

9. Problem and issues of the Meeting /Seminar/ Conference/ Study Visit

None

10. Benefit from Meeting /Seminar/ Conference/ Study Visit

® To Yourself
1) Gained new knowledge learnt from the conference for the future research
2) Enhanced collaboration with other academic staffs

® To the College/ Institution
1) Increase the number of paper published in national conference proceeding

2) Establish relationship with other researchers



11. Handouts or Important Documents related to Meeting /Seminar/ Conference/
Study Visit

1. The article
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Online Marketing Factors Affect Students’ Decision on Enrollment in
International College, Suan Sunandha Rajabhat Unbversity

Malin Smasathiansophon

Irtemational College, Suan Sunandha Rsabhal University
emal: nelinsi@sousc th

Abstract

A high competition in edumation industry has put more pressure on institutes in terms of
marketing plan and implementation. Mthouch these institutes use online marketing as one of a ool o
attract potential students, they still have to study and analyee factors association with students” dedsion
to enrodl in order to match with meeds and wants of potential students. According to this problem,
therefore, the researdher has conducted a study about online marketing factonrs that may affect students”
decision to enrcll im international College, Suam Sunandha Rajabhat University, The objedives of this
research indude to study factors that may affect students” dedsion on enrcllment as well as o study
relationshap those factors that had impact on students” dedsion to enmoll in International College, Suan
Sunandha Rajabhat University. The population of this research consisted of 172 persons and be the first
year students who are studying in amdemic year 2016, A sureey had been chosen for research method.
The questionnaire consisted of a close-end question fooused on online marketing factors — 1) curriculum,
teaching and leaming method and teachers 2 enrcllment fees 3) University location and 4) Promotion.
After testing the guestionnaire on a sample group, the item objedtive congrueence (I00) soore is .94 with
reliahility (914 and disoimination between 843 and 202 Data had been analyred using frequency,
percentage, standard deviation, linear regression, and correlation.

The results illustrated that three cnline marketing factors indwding oumiculum, teaching and
leaming method and teacher, enrcllment fees, and promotion had high impact on students” decision to
study in Intemnaticnal College, Suan Suan Sunandha Rajabhat University. The finding suggested that if the
college provides all information abowt cumiculum, tescher and exchamge students on the website or
social media, it can motivate students who look forward to get a good oooupation enroll in the college.
Moreower, those three factors also had relationship with students” dedision to study in Intemraticnal
College. This is, probably, bemuse students can compare infonmation with other universities easity and
the errollment throwgh website and sodal media are faster than the old method - mailing.

In condusion, cumoulum, teaching and learming method and teacher, emmollment fees, and
promotion had high impact on students” decision to study in Intemational College, Suan Suan Sumandha
Fajabhat University.

Eeywords Marketing strategy, Online marketing, and Marketing Mix
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12. Certificate of the Meeting /Seminar/ Conference/ Study Visit
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13. Recommendations and Suggestion
It is a good chance for the researcher to participate and further cooperate with other
researchers in national stage to maintain networking and exchange knowledge with other

researchers.

(Reporter).. s
Nalin. Simasathiansoghen..)
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Comments from the Superior
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