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UNIT 1

Title: Emergence of Sustainable Tourism and Impacts

The global development of tourism flows after the end of World War Il and its growth

have shaped the pattern of international tourism. The movement of tourism phenomena has

generated impacts; the environmental impact was the earlier physical effect of tourism

activities followed by social and cultural dimensions. The term sustainable development was

thereafter introduced and has become the issue of public awareness.

Learning Outcomes

At the end of this unit, the students should be able to:

1.

describe the growth and geographical diffusion of international tourism since
World War I1.

explain impacts of tourism movement before the recognition of sustainable
tourism.

indicate meetings that brought sustainable development concept in public
awareness and recognition, and their documents.

describe the definition, concept and objectives of sustainability and sustainable

tourism.

Scope of Contents

1. Global tourism in the post-World War Il era and impacts

1.1 International tourist arrival in the post-World War Il era
1.2 Pattern of geographical diffusion

1.3 Global tourism movement and awareness of impacts

. Reviews of sustainable development milestones

2.1 Rio Earth Summit
2.2 Rio Declaration on Environment and Development
2.3 Agenda 21
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3. Defining sustainability, sustainable tourism, concepts and objectives
3.1 Sustainability
3.2 Sustainable development
3.3 Sustainable tourism

4. Unit Conclusion

5. Exercise

1. Global tourism in the post-World War Il era and impacts

1.1

International tourist arrival in the post-World War 1l era

International tourism started to grow after the World War Il. There were
occurrences of social and economic changes. Salaries and wages steadily increased
resulting more disposable income to spend on leisure pursuits. The amount of leisure
time also went up whereas the working week decreased in terms of numbers of hours
required at work, and the length of the annual holiday increased. The development
of road and car industry was another factor of more travels and accesses to
recreation activities due to a rapid rise in car ownership, particularly in North
America in the 1950s and Western Europe during the late 1950s and early 1960s
(Mason, 2008). The development of aircraft and airline industry was a real drive of
growth in international travel, in which passengers could fly longer distance to
overseas destination. These set the remarkable phenomenon of expanded global
tourism industry, meaning that there had been increasingly international travel both
with the continent and across the continents. The tourism statistic reported by
destination around the world in the post-World War 11 era, compiled by the World
Tourism Organization (WTO) (now is UNWTO) during 1950- 2004 shows an
increasing trend of tourist arrivals during that time. The number grew from
approximately 25 million in 1950 to 1,087 million in 2013 (UNWTO).
Geographically, the rapid growth of the modern-day tourism took off in the 1950s
and 1960s in North America and in Northern, Western and parts of Southern Europe.
Table 1.1 exhibits the historical data of international tourist (stayover) arrivals
during 1950 — 2004, explaining the dramatic rising of the international tourist arrival
(Weaver, 2006)
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Table 1.1: Historical Data of International Tourist (stayover) Arrivals
(1950 - 2004)

Year | Arrivals| Year | Arrivals| Year | Arrivals | Year | Arrivals

1950 25 1971 179 1983 293 1995 565
1960 69 1972 189 1984 320 1996 596
1961 75 1973 199 1985 330 1997 613
1962 81 1974 206 1986 341 1998 625
1963 90 1975 222 1987 367 1999 650

1964 105 1976 229 1988 394 2000 687

1965 113 1977 249 1989 425 2001 684

1966 120 1978 267 1990 457 2002 703

1967 130 1979 283 1991 463 2003 694

1968 131 1980 288 1992 503 2004 750

1969 144 1981 290 1993 520

1970 166 1982 290 1994 551

In million

The development of tourism movement started in 1950 has made tourism as
one of the world’ s largest industries at the beginning of the 21% century. Global
tourism has induced direct jobs and direct contribution to global cumulative GDP
(growth domestic product, or the value of all goods and services produced within a
given country in a given year). There have also been indirect effects such as the
portion of oil and automotive industries that are consumed by tourism. Historically,
there were 195 million global jobs representing 7.6 percent of total employment, and
this contributed US$ 3.5 trillion of economic value (GDP), representing 10.2 percent
of total global GDP (World Travel and Tourism Council, 2003-2004).

It can be seen that an overall global tourism pattern since 1950 has been
growing almost interruptedly. However, there was stagnation in the early 1980s,
which was associated with a severe global economic recession, which was partly
caused by the Iranian Revolution of 1979 that sparked a second round of oil price
increases (Slaying the Dragon of Debt, n.d.). Later, there were other actual declines
such as an aftershock of the September 11 terrorist attacks in the USA, yet the
situation was recovered in 2002 to a growth rate of 2.7 per cent making global

tourism stronger again.
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1.2 Pattern of geographical diffusion
The pattern of geographical diffusion in global tourism refers to the pattern
that shows a spread or an expansion of travel across the world in relation with the
geography since 1950. This diffusion can be categorized into 3 stages, according to
Weaver (2006), shown in Figure 1.1.

Stage 1: between and within the more developed countries

Initially, after the World War 11 there was an increase in discretionary income
and time among population within Europe, North America and Australia/ New
Zealand, all which were the developed countries. This situation resulted in that there
were more interests in traveling both within and between these more developed
countries (MDCs). These were later joined by Japan and the so-called Asian ‘tigers’
of South Korea, Taiwan, Singapore and Hong Kong. In 2003, travel among the MDCs
accounted for more than 70 percent of all international tourism traffic, or about 500
million tourist trips. Moreover eight of the top ten destination countries in terms of
total stayover visitors in that year were MDCs ( for example France, Spain, USA,
Italy, UK, Austria, Germany and Canada), while just two (China and Mexico) were
less developed countries (LDCs).

Stage 2. from more developed to less developed countries

In the second stage, which gained momentum during the 1960s, tourists from
the MDCs, or ‘ North’ , travelled in significant numbers to LDC destinations, or
* South’ . Longitudinal demand/ supply relationships evolved as North American
tourists came to dominate Caribbean basin ‘ sunlust’ destinations and Europeans
accounted for most visitors to the emerging destinations of the Mediterranean and
Indian Ocean basins. Developing countries such as Barbados, Bahamas, Antigua, Fiji,
Cyprus, the Maldives and Seychelles, as a result underwent a rapid transition toward a
position of dependency on the tourism sector. By the early 2000s approximately 25
percent of international tourist traffic consisted of travelers from MDCs visiting LDCs
primarily with the purpose of seeking for pleasure.
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Stage 3: between and within the less developed countries

The third and most recent stage of global tourism diffusion results from the
emergence of a significant middle class within the less developed world and involves
its travel between and within the LDCs as well as to the more developed world.
Examples of this phenomenon, which accounts for about 5 per cent of all international
tourism, includes the movement of Indian tourists to Kenya, Brazilians to Uruguay,
Malaysians to Thailand, Kuwaitis and other Arabs to Australia and Venezuelans to
the USA. Among this market, China was put on view as one of the most dramatic
emerging market in this latest stage in this travel diffusion pattern. Figure 1.2 shows
the origin of international tourists to China in 1999. As a result of rising incomes and
rapid internationalization of the Chinese economy, the Chinese people started to have
an increasing level of interest to travel abroad, plus the national policy motivating its
people to travel (Guo, 2002). In 1999, there were 9.2 million main land Chinese
traveling oversea, rising from the previous years (China National Tourism
Administration, 1994-2000).

Figure 1.1 Three stages of global tourism diffusion

/ Between and within MDCs \

l From MDCs to LDCs

A
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\ Between and within LDCs and from LDCs to MDCs /
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Figure 1.2 Origin of international tourists to China, 1999
Source: Travel-log, Volume 21, Number 2

Table 1
Origin of international tourists to
China, 1999
1999 Share
in thousands %
Total 8,432 100.0
Japan 1,855 22.0
South Korea 992 11.8
Russia 833 9.9
United States 736 8.7
Malaysia 373 4.4
Mongolia 355 4.2
Singapore 353 4.2
Philippines 298 35
Great Britain 259 3.1
Germany 218 2.6
Sub-total 6,271 74.4
All other countries 2,160 25.6
Source: China National Tourism Administration
(CNTA), 2000

This geographical expansion throughout the world has induced higher growth
of numbers of tourist arrivals and visitations. Thereafter the issue of tourism

sustainability became universal.

Global tourism movement and awareness of impacts

Tourism is considered the industry that brings foreign currency to countries
and induces development of related industries and infrastructure. Conventional
tourism focuses on building satisfaction to mass tourist market, and tourism is viewed
as the driver for economic boost. By this way of viewpoint, tourism activities have
been operated with less concern about social, cultural and environmental aspect. In
1972, there was a movement in Europe and America about negative impacts from
tourism as well as from the industries on the environment and nature. A conference in
Stockholm, Sweden was held, in which a group of 27 experts articulated the links
between environment and development and brought the issue of the environmental
impacts to the forum. In the same year, the United Nations Environmental Program
(UNEP) was established with the mission “to provide leadership and encourage

partnership in caring for the environment by inspiring, informing, and enabling
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nations and peoples to improve their quality of life without compromising that of
future generations” (The United Nations Environment Programme). There were also
other important movements that signaled higher degree of concern on the world
environment. For example, in 1983 the UN General Assembly created the World
Commission on Environment and Development which was later known as the
Brundtland Commission. The Brundtland Report published by the Commission in
1987 provided significance of all definitions of sustainable development, that
“sustainable development is development that meets the needs of the present without
compromising the ability of future generations to meet their own needs” (Report of
the World Commission on Environment and Development Our Common Future,
United Nations, 1987). The report emphasizes not only the protection of environment
but also the concerns of global environmental changes and higher needs challenged by
high urban growth phenomenon. In 1992, the UN Conference on the Environment and
Development (UNCED), called “the Rio Earth Summit” held in Rio de Janeiro,

Brazil.

2. Reviews of sustainable development milestones

2.1 Rio Earth Summit
The Rio Earth Summit or the United Nations Conference on Environment and

Development (UNCED) by the United Nations was held in Rio de Janeiro, Brazil in
1992. The conference was the largest conference that time that gathered 114 heads of
states, 10,000 representatives from 178 countries, and 1,400 non- governmental
organizations. The Rio Earth Summit was the main conference about world
environment and climate change phenomenon and impacts. The awareness of this
phenomenon had been arising and discussions. The main content of the conference is
about environmental impacts, climate change and biological diversity, and how to use
the world’s resource effectively and sustainably, known as sustainable development.
The documents from this conference are such as Rio Declaration on Environmental

and Development and Agenda 21.
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Rio Declaration on Environment and Development

The Rio Declaration is a short document as an agreement from the Rio Earth
Summit, which consists of 27 principles defining the rights and responsibilities of
states. The intention of writing this declaration is to guide future sustainable
development around the world. Some of the principles also mention with regards to
the third generation’s rights. This means that since 1992, the world representatives
were very much concerned about the future generations or “us” today in terms of how
to sustain the world’s resources for us as the third generation. The summary of all 27
principles in the declaration gives essentials to how the humans who use the world’s
resources can help together to reduce environmental problems and crises, how to
make sure that the world population in each country can have certain rules,
regulations, laws and legislation for sustainable development and build their capacity
for sustainable development, how to do planning with public participation, how to
reduce poverty, reduce unsustainable consumption and pattern of production that
gives no concern on sustainability. Moreover, the declaration also mentions about
women, indigenous group of people, people under oppression, and youth, and their
roles in participating in and sharing ideas about sustainable development, especially
youth group who will be the future generation. Finally, the declaration ends with the
vision of how to bring peace and harmony to the world, and the cooperation of people

from different states and countries.

Agenda 21

Agenda 21 is a comprehensive blueprint of action in all areas of sustainable
development that can be used for all over the world. It can be used for national and
local levels by organizations of the United Nations System, Governments, and Major
Groups in every area in which human impacts on the environment can occur. The
number “21” refers to an agenda for the 21% Century. Agenda 21 was established and
agreed by more than 178 Governments at the United Nations Conference on
Environment and Development (UNCED) held in Rio de Janerio, Brazil in 1992.
Agenda 21 consists of 40 chapters within 4 main sections as shown in Figure 1.3.
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Figure 1.3 Agenda 21, 1992
Source: Adapted from United Nations Conference on Environment &
Development Rio de Janerio, Brazil, 3 to 14 June 1992 AGENDA 21

Section I: Social and Economic

Dimensions

Section 1. Conservation and

Management of Resources for
Agenda 21 :> Development :> 40 Chapters

Section I11: Strengthening the

Role of Major Groups

Section 1V: Means of

Implementation

Section | can be summarized that it is directed toward fighting with poverty especially
for developing countries, changing consumption patterns, promoting health, achieving

a more sustainable population and sustainable settlement in decision making.

Section Il can be summarized that it focuses on the issues of atmospheric protection
such as the reduction of deforestation, protecting environments, conservation of
biological diversity, controlling of pollution and management of biotechnology and

radioactive wastes.

Section 111 can be summarized that it gives importance to the roles of children, youth,
women, NGOs, local authorizes, business and workers and strengthening the role of

indigenous people and their community, and farmers.

Section 1V can be summarized that it talks more about the implementation in terms of
science, technology transfer, education, international institutions and financial
mechanisms.

Students can read full document in United Nations Conference on
Environment & Development Rio de Janerio, Brazil, 3 to 14 June 1992 AGENDA 21.
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After the Rio Earth Summit that produced the Rio Declaration on
Environment and Development and the Agenda 21, there were other conferences
organized in awareness and movement, and produced more declarations and plans of

implementations in regards to sustainable development, as summarized in Figure 1.4.

Figure 1.4: Other conferences after the Agenda 21

Rio+5 (1997) - issue of inequalities and continued
deterioration of environment from the trend of

Agenda 21 globalization

1992

Rio+ 10 ( 2002) - Johannesburg plan of
implementation agreed at the World Summit on
Sustainable Development ( Earth Summit- 2002) .
“10” means “10 years after the first Earth Summit)

Agenda 21 for Culture (2002) - a tool to promote
the role of culture in local policies

Rio+ 20 (2012) - attending members reaffirmed
their commitment to Agenda 21 in their outcome
document. Rio+ 20 marks the 20" anniversary of
the 1992 United Nations Conference on
Environment and Development (UNCED) in Rio
de Janeiro and the 10" anniversary of the 2002
World Summit on Sustainable Development
(WSSD) in Johannesburg

Local Agenda 21 (LA21) - implementing Agenda
21 in local level (which is mentioned in chapter 28
in Agenda 21)
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3. Defining sustainability, sustainable development, sustainable tourism, concepts and

objectives

3.1

3.2

Sustainability

Sustainability is derived from the Latin sustinere (tenere = to hold; sus = up).
Sustainability is the capacity to endure (Wikipedia.org/sustainability). Sustainability
can be defined in various dimensions.

When we talk about sustainability for humans, it refers to the long- term
maintenance of responsibility for environmental, economic, and social dimensions.
The term suggests that it is a must that humans are those groups who must take care
of all the mentioned dimensions (environmental, economic, and social) in this world
to be “sustainable”, applying responsible management of resource use. Moreover,
sustainability can be defined for ecology in that how biological system can remain
diverse and productive over time.

The concept of sustainability became widely recognized since the 1980s and it
has been used in the sense of human sustainability on planet Earth. Moreover, the
term ° sustainability” is often used with other concepts such as sustainable

development, sustainable planning, and sustainable tourism.

Sustainable development

Sustainable development is defined as the “development which meets the
needs of the present without compromising the ability of future generations to meet
their own needs” (Report of the World Commission on Environment and
Development Our Common Future, United Nations, 1987, p. 37). This means that
actions of developing nowadays must concern not only the present generation, but
they must be also done with concerns of the needs of the future generation.

The concept of sustainable development relates to economic terms in that how
human needs can be met in using the worlds’ resources while protecting the

environment and preserving the resources for the future use.



TRM 3304 Sustainable Tourism Management and
Community- Based Tourism/ Siripen Yiamjanya, Ph.D.

3.3 Sustainable tourism

World Tourism Organization (WTO) defines sustainable tourism as “tourism
that takes full account of its current and future economic, social and environmental
impacts, addressing the needs of visitors, the industry, the environment and host
communities” (World Tourism Organization, 2005). Sustainable tourism is tourism
that concerns on every current and future aspect of economic, social and
environmental impacts that can be occurred from tourism activities, while it needs to
address the needs of all stakeholders in tourism industry from tourists, visitors,
business sectors, environment and host communities or those who are the owners of
destinations.

WTO also took the definition of sustainable development from the Brundtland
Report as its basis, to define sustainable tourism development in Euro-Mediterranean
Conference on Tourism and Sustainable Development in 1993. It is that “sustainable
tourism development meets the needs of present tourists and host regions while
protecting and enhancing opportunity for the future. It is envisaged as leading to
management of all resources in such a way that economic, social, and aesthetic needs
can be fulfilled while maintaining cultural integrity, essential ecological processes,
biological diversity, and life support systems” (International Forum on Sustainable
Development of Tourism and Innovation, 2014).

From the definition of sustainable tourism above, we can operationalize the
idea by producing the principles of sustainable tourism. There are 4 pillars of
sustainability including: economic, ecological, cultural, and community sustainability.
(1) Economic sustainability- that is profitable in both the immediate and long term
(2) Ecological sustainability- development that is compatible with the maintenance

of essential ecological processes, biological diversity and biological resources
(3) Cultural sustainability- increase people’s control over their lives and is
compatible with the culture and values of those affected and strengthens the
community identity
(4) Local sustainability- that is designed to benefit local communities and

generate/retain income in those communities
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From the 4 pillars above, it can be summarized that sustainable tourism
development should:

(1) Make optimal use of environmental resources that constitute a key element in
tourism development, maintaining essential ecological processes and helping to
conserve natural resources and heritage, and biodiversity.

(2) Respect the socio-cultural authenticity of host communities, conserve their built
and living cultural heritage and traditional values, and contribute to inter-
cultural understanding and tolerance.

(3) Ensure viable, long-term economic operations, providing socio-economic
benefits to all stakeholders that are fairly distributed, including stable
employment and income-earning opportunities and social services to host
communities, and contributing to poverty alleviation (World Tourism
Organization, 2005).

4. Unit Conclusion

This unit introduced the global development of travel and tourism industry, and its
impacts mostly to the global environment. The conventional tourism created more
negative impacts to the world environment. Thereafter the international movements in
recognition of sustainability, sustainable development and sustainable tourism were driven
from the past until present. Finally there are many documents of declarations and
agreements formulated as the conceptual and operational guidelines for the world’s
countries to implement, in promising the tourism development in the present and future
will be carried out with concerns of social, economic and environmental sustainability for

the next generation.
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5. Exercise

5.1 Questions for revision

1. How did the growth of international travel become the factor of
environmental impacts?

2. Indicate important conferences about sustainable development and
explain how they were significant to the occurrence of sustainable
tourism concept.

3. What is Agenda 21 and how does it play a role in sustainability?

4. What is sustainable tourism?

5. What are the 4 pillars of sustainability?

5.2 Group discussion

Students do cooperative learning:

1. Students separate in group.

2. Lecturer gives the following topic for each group to discuss
“How has COVID-19 affected the sustainability of the tourism
industry?”

3. Each group of students discuss on the given topic in order to share
idea by classifying their explanation into points, with some examples
to support their explanation.

4. After the discussion, each group arranges a small oral presentation.
The group representative can write important points on the white
board so that everybody in the class can follow easily.

5. Lecturer concludes the lesson.

5.3 Home assignment

Students are assigned to write the summary of sustainable
development milestones and the definition of sustainable tourism by

reviewing from various websites and summarizing in their own words.
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UNIT 2

Title: The Concept of the Jafari’s Platform Model

Introduction

The Jafari Platform was developed by Jafar Jafari in 1990. The platform suggests
different viewpoints or approaches to look at the tourism industry. The platform was

developed and interpreted based on degree of impacts caused by tourism development.

Learning Outcomes

At the end of this unit, the students should be able to:
1. explain what Jafari’s platform model is.
2. differentiate the 4 platforms.
3. discuss how each of the 4 Jafari’s platforms perceives tourism in terms of its

potential impacts and sustainability.

Scope of Contents

1. Introduction to the Jafari’s platform model
1.1 What is the Jafari’s platform model?

2. The 4 platforms in the Jafari’s platform model
2.1 Advocacy platform
2.2 Cautionary platform
2.3 Adaptancy platform
2.4 Knowledge- based platform

3. Unit Conclusion

4. Exercise

1. Introduction to the Jafari’s ‘platform’ model
The Jafari’ s ‘ platform’ model is the model created by Jafar Jafari in 1990
introducing the framework of attitudes towards tourism development and impacts, which

can create potential conflicts between people advocating tourism and those cautioning
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against it. The model provides a useful framework for understanding the emergence and
development of sustainable tourism in particular. The Jafari’s platform emphasizes that all

four platforms coexist within the contemporary tourism sector.

1.1 What is the Jafari’s platform model?

The Jafari’s platform model was presented within the framework of 4 ideas
towards tourism and its impacts. These include the following:
(1) advocacy platform
(2) cautionary platform
(3) adaptancy platform
(4) knowledge- based platform.

These platforms emphasize different perspectives and how tourism is
perceived as well as towards how tourism creates impacts, both in negative and
positive dimension. The model contributes development of viewpoints from the very
positive and economic view, the warning sign, human’s adaptation and learning for
improvement. Figure 2.1 shows that each platform has associated tourism “ideal

types” that reflect its philosophy perspective on the matter of sustainability.

Figure 2.1 Tourism platforms with associated ideal types

Source: Weaver and Lawton, 1999

Platform Ideal types

Advocacy —— > Sustainable mass tourism

Caufionary —— Unsustainable mass
tourism (UMT)

Adaptancy —— > Deliberate alternative
tourism (DAT)

Knowledge- ————— > Sustainable mass tourism
based (SMT), circumstantial
alternative tourism (CAT)
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2. The 4 platforms in the Jafari’s platform model
2.1 Advocacy Platform

This platform is represented by strong support for mass tourism because
tourism has its positive and critical attitude towards the industry is less or none. The
platform sees that tourism always has benefits to various regions of the world and
emphasizes on market-product equation and host communities. During 1950s and
1960s, dominated by this view, tourism was started to be developed by many
facilitating factors such as the emergence of a strong middle class in the more
developed world with a growing tendency to travel for recreational purposes (Weaver,
2006). These purposes were such as search for foreign culture, search for nature
(naturalism), wild and escapism, social esteem and ego- enhancement. Under this
view, travel is a form of consumption. Other motives included the return of peace and
stability after the wars, and the introduction of technological innovations that made
the cost of travel lower, and several resources for tourism. This platform views that
tourism creates economic benefits, for example generation of direct revenues, large
number of direct and indirect jobs as the tourism industry is labor- intensive. The
benefits also include the development at peripheral regions and tourism as a way of

revitalizing declined industry cities.

2.2 Cautionary Platform

This platform argues that if tourism development is not well regulated,
planned and managed, it will gradually cause unacceptably high environmental
impact, which results in economic damage and high socio-cultural cost for residents
or local people of destinations. This platform shows more views on mass or
conventional tourism’s negative impacts caused by intensified tourism development,
which can be seen in many places. During the occurrence of this platform, there was
an emergence of the environmental movements that ignited an awareness of
increasingly degraded and hazardous environment especially in wildlife and natural
environment. More natural areas have become more spoiled, congested and polluted
due to pressure arising from tourism- related construction, tourist activities, and waste

generation. This is the conflict between human use of nature and the nature itself.
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Moreover, this platform points out that the tourism can be a potential danger to host
communities, a threat to culture, as well as causing leakage of economic benefits. The
view of tourism as the positive economic driver becomes criticized and reconsidered
because of minimal and non- existent of multiplier effect in the tourism industry due

to revenue leakages.

2.3 Adaptancy Platform

2.4

This platform marks the beginning of perceived solution of negative impacts
from the cautionary platform caused by conventional tourism. The platform suggests
adaptions or alternative modes of tourism activities that are positive to host
communities, or we can call “alternative tourism”. Alternative tourism means that it is
alternative to mass or conventional tourism. Mode of alternative tourism according to
the adaptancy platform is the tourism development and activities that are small-
scaled, supporting locally- owned enterprises, and use of natural resources with
concern. During mid- 1980s, ecotourism first appeared as an example of alternative
tourism that emphasizes attractions based on the natural environment. Under this
platform, alternative tourism is presented as ‘good’ tourism, and mass tourism is seen

as ‘bad’ tourism.

Knowledge-Based Platform

This is the most holistic platform to view tourism and it is useful for
stakeholders to apply in the tourism industry. Gradually, the tourism industry has been
growing and involved more internationally. Stakeholders in the industry have learned
from many lessons how unwell and uncontrolled planning and management of
tourism have caused impacts. Even alternative and ecotourism, if not well managed,
can have impacts. This platform is likely to bring about the concept of sustainability
to apply in the tourism industry. Stakeholders utilize lesson learned as knowledge and

experiences in managing the tourism to be more balanced.
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3. Unit Conclusion

The Jafari Platform is one of the methods to make an understanding of the tourism
industry and its development and management in accordance with impacts it is generating.
From the first to the last platform, it can be seen that stakeholders in the tourism industry
have experienced both positive and negative effects occurred in the system of tourism
activities, have learned, adapted and sought balanced ways to apply in tourism
development and management to minimize negative impacts and to maximize positive
impacts. As the world is changing every day, as well for the tourism industry; there are
more tourist destinations happening every day, those of which have different stage and
condition of tourism development. There is a view that only small- scaled tourism cannot
make a country become balanced in all dimensions, especially in less developed and
developing countries. Rather small and larger- scaled tourism can be promoted with a

balance, with high concern of environmental, cultural and economic security.

4. Exercise

4.1 Questions for revision
1. What does the Jafari’s Platform Model explain about?
2. How does each 4 platforms view tourism and its impacts?
3. Which platform seems to view tourism as the source of mostly
negative impacts? How is it?
4. In Knowledge- based platform, why can alternative tourism also

cause negative impacts?

4.2 Group discussion

1. Students sit in group based on the 4 platforms.

2. Lecturer assigns each group of students.

3. Each group of students is given with each one of the 4 platform in the
Jafari’s Platform Model.
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4. Each member in the group help brainstorm for preparing a small talk
about the main point of view towards tourism and its impact of the

platform they are given.

4.3 Home assignment
Students are assigned to compose an essay to describe a linkage of the
Advocacy platform, Cautionary platform, Adaptancy platform and

Knowledge- based platform.
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UNIT 3

Title: Impacts of Tourism and Major Theories

Introduction

Nowadays, tourism has become one of the main economic driver of many countries
around the world. There are, however, remarkable issues concerning consequences that
tourism industry generates. Tourism is the business of pleasure selling destination assets that
offer diverse and a wide range of experiential products from tangible to intangible
dimensions. With higher competition of tourism across the regions and the world in
responding changing demands of tourism markets, it is undeniable that negative impacts can
also be occurred at destinations, especially with destinations of unplanned manner and lack of
control of tourism production and consumption. This unit explains in which way the tourism
industry brings about positive and negative impacts in different dimensions, and related

concepts.

Learning Outcomes

At the end of this unit, the students should be able to:

1. identify main positive and negative impacts caused by tourism on environmental
aspect.

2. identify main positive and negative impacts caused by tourism on social aspect.

3. point out main positive and negative impacts caused by tourism on cultural
aspect.

4. point out main positive and negative impacts caused by tourism on economic
aspect.

5. review important concepts used in explaining different types of tourism impacts.

6. employ the related concepts to discuss tourism impacts.
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6. Exercise

Traveling to nature- based tourist destinations has the main reason as people seek
for relaxation and recreation from natural environment, especially the environments
which are different from their routine or normal environment they live in. “Sun, sand,
and sea” has become the main motivations of people to travel since the past. However,
later, sun, sand, and sea travel is not the only motivation to travel. People also travel to
see and experience different cultures, and even authentic cultures and environment. It is
about seeking for new physical environment and new activities. Examples as pull
motives include indigenous cultures and special ecosystems. Technology that helps
people to access to remote natural environments quite easily nowadays has accelerated
demands of people to travel to these areas. This phenomenon leads to different types of
tourism impacts. Tourism issues are generally multi-faceted with a combination of
economic, social and environmental dimensions. Therefore, to consider tourism impacts,
it should be noted that each dimension is interrelated, and tourism planning and

management is strongly related to tourism impacts in destinations.
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1. Environmental impacts of tourism and major concept
1.1 The concept of environment
According to Swarbrooke (1999, cited in Mason, 2008, p. 70-71), there are
five dimensions of the environment. These are natural environment, wildlife, the
farmed environment, the built environment and natural resources (Mason, 2008).
These fives dimensions is shown in Figure 3.1. Each dimension has different
ecosystem and they are linked; meaning that impact occurred within one ecosystem

can influence or affect another ecosystem that relates.

Figure 3.1 Scope of the concept of environment (Swarbrooke, 1999)
Source: Mason, P. (2008), p. 71
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Generally, natural and rural environments are more fragile than built

environment due to lower degree of carrying capacity planned by human, and due to
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the fact that the environment is mostly depended on particular natural ecosystem.

Built environment such as urban environment can be understood as man- made or

highly culturally- constructed environment, and it has higher degree of carrying

capacity as it is well planned by human for high degree of socially multiple uses.

There is a relatively long history of the environment acting as a significant attraction

for visitors (Mason, 2008, p. 73). Visitors and tourists are likely to have motivation

to travel and have their holiday in rural and natural environment especially
nowadays.

It is known that tourism creates both positive and negative impacts to
environment. The following impacts are viewed as the benefit of tourism generated
to a particular environment:

1. Tourism encourages protection and preservation of environment, landscape
and wildlife.

2. Tourism helps promote the establishment of national parks and wildlife
reserves.

3. Tourism can promote the preservation of old buildings, monuments and
places, as it can be known as the work of UNESCO in issuing different criteria
and guidelines for the protection and adaptive reuse.

4.  Tourism can be the source of income that is re-spent in the protection of
environment, as in the case of Penang or Malacca in Malaysia that have the
policy for all accommodations to charge some small money from tourists for

heritage preservation activities.

People travel for leisure; seeking somewhere to relax, somewhere beautiful
and pleasant. From this motivation, it can be a good reason for the fact that many
tourist destinations have been improved and developed in terms of physical
environment. An area is allocated for building parks and gardens for people’ s
relaxation, smart and beautiful design of buildings in many places and zones
especially in urban environment (city/ cityscape/ townscape); trees and bushes are
brought to decorate roads, streets and pedestrian walkways or footpath; development

of tourism routes for sightseeing and water front areas for shopping place; lights are
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opened over the main bridge of city; turning wasteland or abandoned land into
beautiful place; abandoned, old industrial sites and cities into historical and
industrial heritage tourist destination. These developments are from the fact that
each tourist destination want to look attractive to tourists, so they can have

impressive experience.

Picture 3.1 Place for tourists’ use with access to dining and drinking, Berlin,

Germany

Picture 3.2 Improvement of landscape near the Berlin Wall for tourists’ leisure

activities, Berlin, Germany
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Picture 3.3 Former salt mine was turned into a new heritage attraction: Wieliczka

1.2

Salt Mine, Poland

Source: https://www.wieliczka-saltmine.com

However, we cannot deny that tourism activities can also be a cause of

negative effects to the environmental condition and quality. This fact comes from

the following factors:

1)

()

©)

(4)

(%)

(6)

Tourists’ use of places and consumption, and other tourism business activities
such as accommodation and attraction can cause waste.

Tourism contributes to congestion especially in overcrowded attractions as seen
by traffic congestion such as by car.

Tourism can also be a source of pollution, especially water pollution along
canals, rivers and at beaches and oceans.

Tourism may result in footpath erosion.

Tourism can create visual pollution from constructions that are not in harmony
with the nature of particular environment and vernacular architecture, and that
obstruct natural views.

Tourism can lead to damage and disturbance to wildlife habitats.

Patterns of negative environmental impacts of tourism

Mostly environmental impacts from tourism can be identified in to three

factors:

1)
)

Consumption of natural resources

Human behavior



(3) Pollutions
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The definition of these three factors, with problems and examples are

illustrated in Table 3.1.

Table 3.1 Definition of environmental problems

Factors and Definitions

Problems

Examples

Consumption of natural resources

- Development of tourism along
development in other areas, and human
activities that relate with consumption of
natural resources, especially land use
and water use.

- Continuous consumption of natural
resources can lead to changes in
ecosystems and loss of flora (plants) and

fauna (animals/ wildlife).

- Over use of natural
resources

- Local people who own the
land cannot use or access the
areas preserved only for
tourists such as in the case of
beach resorts.

- Changes or alteration of
lands for tourism
development and tourists’
demands, which finally leads
to destruction of ecosystems.
- lllegal wildlife trades

induced by tourism

- Construction of airports

- Construction of hotels, resorts and
other buildings on coasts and beach
areas, causing destruction of coral
reefs

- Deforestation for ski resorts or
mountain resorts

- Decrease of level of groundwater

- Decrease of wildlife and plants

Human behavior
- Behavior made by human to places in

natural environments

- Local people can have an
attitude that tourism can
generate money to them,
while tourists may forget to
act more responsibility to
environments, and huge
number of tourists naturally
causes degradation of
environment overtime.

- Sometimes tourists may
behave in inappropriate ways
that can cause destruction
and alteration of natural

environment faster.

- Alteration and disturbance happened
to ways of eating and food chains of
animals in their ecosystems

- Disturbance of local people made to
coral reefs due to their needs to get
them as souvenir for tourists to earn
money

- Fishing by use of dynamic machines
(i.e. dynamite)

- Tourists’ diving and walk along coral

trails.
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(Continued)

Factors and Definitions Problems Examples

Pollutions - There are various patterns - Water pollution caused by wastes
- Water pollution, noise pollution, air | of problems in this factor that | from tourism consumption
pollution, and eye or vision pollution | are the result of tourism - Air pollution on the Alps, from
activities. gas emission and smoke from jets,
- Problems can be from local, | finally causing the global warming
national and international phenomenon

levels. In many areas, - Noise pollution from balloon tour
pollutions are shown to have | - Visual pollution caused by

strong relation with level of | numbers of huge buildings (resorts/
tourism development and hotels/ condominiums) along the
level of control. beaches/ coasts (too many that we

cannot see beaches)

Case study 3.1 Climate change and mountain tourism
Source: Holden and Fennell, 2013, p. 188- 189

Climate change is already affecting many mountain regions worldwide (IPCC 2007). Impacts include
increased temperature in summer and winter, changes in precipitation, reduction in snow cover, melting of glaciers
and increased extreme climatic events including flooding downstream as a result of the collapse of dams (IPCC
2007). Impacts of climate change on tourism include direct impacts from reduced snow cover and indirect impacts
from changes in the marketing of tourism, the behavior of tourists and synergies between climate change and some
impacts from tourism such as the spread of weeds (Pickering 2007; Pickering and Buckley 2010).

For ski resorts, the immediate issue is reduction in natural snow cover (Scott et al. 2003; Scott and
McBoyle 2007; Pickering and Buckley 2010). As a result, resorts are investing in infrastructure for snow making as
a way of offsetting low natural snow (Scott and McBoyle 2007; Pickering and Buckley 2010; Pickering et al.
2010c.). However, snow making, which requires large amounts of energy; is itself likely to contribute to
greenhouse gas production, is expensive and, in some cases, limited by water availability (Hudson et al. 2004; Scott
and McBoyle 2007; Pickering and Buckley 2010). Other responses by resorts are amalgamation and diversifying
into year- round destinations (Scott and McBoyle 2007; Scott et al. 2008; Pickering and Buckley 2010). In some
cases, resorts may benefit from increased temperatures in summer at lower altitude tourism destinations, which
may result in mountains becoming more attractive as cool summer retreats 9Scott and Jones 2006; Scott et al.
2007). The scale of properties in resorts and n surrounding areas is also being used as a way to diversify incomes.

(Continued on next page)
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Continued:

Change in usage of resorts, including a greater focus on summer activities such as mountain biking, hiking,
horse riding and relaxation- based activities will have a range of impacts on mountain environments, as a result
of differences in impacts from summer versus winter activities, and as summer- based tourism occurs in more
diverse locations. Paralleling changes in tourism use are the risk of negative synergies between some tourism
activities and existing impacts such as the spread of weeds. Increased summer usage is likely to increase the
risk of the spread of weeds, whereas increased temperatures and decreased snow cover will also benefit many
weed species. Therefore, weeds may benefit twice over from climate change in mountains (Pickering 2007;
Pickering et al. 2007). More research is required into the direct effects of climate change on mountains, on
mountain tourism and on the ways in which changes in the marketing of tourism in response to climate change
may alter environmental impacts from tourism.

Pickering, C. and Barros, A. Mountain environments and tourism

Social impacts of tourism and major concept

Tourism brings populations with different values, cultures, income levels and
lifestyles in contact with each other, as a result creating valuable exchange socially and
culturally. Social impacts of tourism are generally discussed with cultural impacts, and
therefore it is so-called socio- cultural impacts. Study of socio- cultural impacts is
sociology study, the study of society and is concerned with people in groups, their
interaction, their attitudes and their behavior. These define different cultures of social
groups. People in different groups in this case refer to host and guests or visitors.
However, in this unit, we will study social and cultural impacts separately. Yet, it should
be noted that these types of impacts certainly related.

Social impacts of tourism mean that consequences of tourism activities on
particular society in which the tourism industry has occurred. This kind of impact has a
broadened sense as it involves with many dimensions of people in a given society both

directly and indirectly.

2.1 Positive social impacts of tourism
Generally, the key benefits of tourism on society include creation of
employment, the revitalization of poor or non- industrialized regions, the rebirth of
local arts and crafts and traditional cultural activities, the revival of social and

cultural life of the local population, the renewal of local architectural traditions, and
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the promotion of the need to conserve areas of outstanding beauty which have
aesthetic and cultural value (Mason, 2008, p. 58). To discuss about social impacts of
tourism, two keys ideas to be incorporated: the impacts determined by the term
called “host- guest contact”, and by the fact that the social impacts has relationship
with economic impacts and social development. Social impacts of tourism, both
positive and negative sides can be discussed within these approaches.

(1) Host- Guest Contact

It is the concept explaining phenomena occurring during the
socialization or encounter of host and guest in specific places. Host in tourism
means local people at tourist destinations which can range from local residents
to people who directly interact with tourists such as tourist guide and staff
working in tour companies, accommodation and restaurants. Guests mean
visitors and tourists who travel to destinations and spend some time with host.
There may be three forms of social contact based on this framework: when
visitors buy products, when visitors and hosts use the same place, attraction or
facility, and when the two actors exchange information and ideas (Kastenholz
et al., 2013; Reisinger and Turner, 2003, cited in Carneiro and Eusébio, 2015).

Table 3.2 Positive social impacts of tourism within the term of Host- Guest

Contact

1. Building good attitude between host and guest (local people and tourists).

2. Promoting social and cultural learning and understanding between host and guest.

3. Reducing wrong “ stereotype” and image set for each side (host side and guest
side).

4. Building friendship between host and guest.

5. Building, promoting, and fostering pride, appreciation, respect and acceptance

between host and guest.

6. Increasing self- esteem of both host and guest.

7. Increasing satisfaction from host- guest interaction.




)
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It can truly be said that interaction between tourists and local people
during tourists’ vacation can contribute to appreciation of life context of each
side. This will gradually lead to learning, understanding, acceptance,
awareness, and respect of each other. Moreover, local people will have
opportunity to learn things outside their society while they do not have to go
outside their place. Contrarily, tourists or visitors spend time with them in
local environment. Tourists will have opportunity to learn different social and
cultural context. Therefore, it can be said that tourism industry can promote

positive socialization between tourists and local people.

Social impacts relate to economic impacts and social development

In terms of social impacts that relate to economic impacts, it is
obviously seen that tourism is a great source of the national revenue. Tourism
industry is a huge industry playing role as the main machine that drives the
national economy both within and outside tourism business. Its growth ratio,
flow of foreign currency, infrastructure development and emerging trends of
tourism, management sciences and modern studies are those factors affecting
economic units. Finally, this phenomenon leads to the national social and
economic development as a whole. Tourism Authority of Thailand news
release reported that Thailand was expected to receive tourism revenue of 734
billion Baht (US$20.9 billion), which was 9 per cent over the same period of
2016, and was anticipated to continue through to the second quarter with an 11
per cent year-on-year increase on revenue to 630 billion Baht (US$18 billion)
(Tourism Authority of Thailand, 2017). This tells us that tourism becomes the
highlighted value for money factor. Tourism industry is therefore the most
important economic sectors and is a contributor to job creation in Thailand as
well as income distribution nationwide, which make local people living hood
become improved such as in education.

The tourism also contributes to the development of society in these
issues. Firstly, it is how local people receive benefits from tourism
development in their areas as well as in neighboring areas. It is noticeable that

at a certain time when tourism has been growing in a particular area, there will
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be an allocation of budget to the area, for building infrastructure and other
facilities useful for the area. Those infrastructures can be school, library,
hospital or healthcare center, training center, communication facilities such as
Internet center and more. Normally infrastructures are not only for
tourists’uses, but also for uses of local people. This development is to increase
local people’ s quality of living as well as to facilitate tourists during their

vacation.

A coin has two sides. So does the tourism industry. The more the country
depends on tourism business, the more diverse on its impacts. Diverse impacts cannot
only be good side. The negative or the dark side of tourism can be seen very much in
social aspect. Negative impacts from tourism towards society can be generated from
many reasons, from managerial, behavioral and economic- oriented aspects. Tourism can
be the source of good understanding between host and guest. At the same time, tourism
can be the source of bad attitude between hosts and guests as well. Degrees of density of
tourism activities and impacts in particular areas have influence on local residents’
perception and attitude towards the tourism industry and tourists. To be a successful
tourist destination, people factor, such as in this case, friendliness, willingness and good
will of local residents are very important. If the local perceives negatively about tourism
activities in their area, it can harm the tourism industry as a whole. But how will they
perceive such? Normally it is possible that a destination affected by high degree of
negative tourism impacts will face high degree of negative perception and attitude of
local residents. This phenomenon is developed with the stage of destination in the
destination life cycle. The more an area is developed with tourism in rapid and
unplanned manner, the more negative consequences there will be, and the higher degree
of hatred and unwillingness of local residents to support tourism. Privacy of local people
can be invaded by a flux of tourists to destination. Local pride and chain of traditional
value system can also be destroyed, transformed or even ignored due to the

modernization, alterations and distortions coming with tourism.
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2.2 Negative social impacts of tourism
Negative social impacts can be perceived in a form of local people showing
negative attitude towards tourists, tourism industry and finally, their own
community. Table 3.3 lists out significant negative impacts from tourism on the
social dimension.

Table 3.3 Negative social impacts of tourism

=

Loss of privacy of local people, life of people is distracted. This can cause agitated feeling

among local people.

Inconvenience in daily living of local people due to overcrowded environment and traffic
congestion, which can be developed into negative attitude of local people towards tourists

and tourism industry.

Some private areas of communities and local activities may be intruded and disturbed by
tourist activities. This leads to loss of community’s value system.

Loss of community’ s area/ zone which was used as the community center for

community’s activities in the past

Change of local lifestyle/ living pattern

At a worst case, tourism can lead to “dehumanization” or reduction of human value such
as human trade, prostitution, humans treated as tourism product (such as the case of Long-

Neck Karen Village (human zoo) or Human Safari Tours).

Change in local job or work pattern (this impact relates with economic impact)

Social conflicts of interest, which can be from various reasons such as fighting /
competing in order to call tourists to buy things, local business is influenced by outsiders
(i.e. outside traders/ outside investors), local rights have been decreased due to the fact
that the community management are afraid that tourists will be disturbed.

Higher cost of living and rental fee. This can lead to local people moving out (this impact

relates with economic impact).

10. Competing for resources for consumption

11. Loss of “sense of belonging” and local identity towards “place” due to the huge flux of

tourists to the area (For the worst case, this impact can be developed to moving out of

local people)

12. Crimes, drugs and illegal activities
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2.3 Doxey’s Irritation Index and social impacts of tourism

Doxey’s Irritation Index is one of best- known theories for discussion on soco-

cultural impacts. As the name suggests the word “irritation”, the theory introduces the

relationship between local residents’ attitudes towards visitors and the tension of

tourism development overtime, as in Figure 3.2. There are 4 stages of local residents’

attitudes that will be commodified or moved overtime towards tourists and the

tourism industry in the area where the locals live. These are the following:

1)

)

(3)

(4)

Euphoria
At this level, people are enthusiastic and thrilled by tourism development.
They welcome the stranger and there is a mutual feeling of satisfaction. There
are opportunities for locals, and money flows in along with the tourist.
Apathy
As the industry expands people begin to take the tourist for granted. The
tourist rapidly becomes a target for profit-taking, and contact on the personal
plan begins to become more formal.
Annoyance or irritation
This will begin when the industry is nearing the saturation point or is
allowed to pass a level at which locals cannot handle the numbers without the
expansion of facilities.
Aggression or antagonism
Irritation has become more overt. People now see the tourist as the
harbinger of all that is bad (for example tax has gone up because of the
tourists; tourists have no respect for property; tourism causes more crimes.).
Mutual politeness has now given way to antagonism and the tourist is ripped
off (Doxey 1976: 26-27, cited in Zaidan and Kovacs, 2017).
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Figure 3.2 Index of Irritation
Source: Doxey, 1975
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3. Cultural impacts of tourism and major theories
3.1 Cultural tourism: relationship between tourism and culture

Cultural tourism or culture- based tourism is traveling that is based on
seeking for culture (as well as history) - related knowledge and experiences.
UNWTO defines cultural tourism as:

The movement of persons to cultural attractions in cities in countries other
than their normal place of residence, with the intention to gather new
information and experiences to satisfy their cultural needs and all movements of
persons to specific cultural attractions, such as heritage sites, artistic and
cultural manifestations, arts and drama to cities outside their normal country of
residence (du Cros and Mckercher, 2015, p. 4).

Boonlert (2005) defined cultural tourism as “...tourism activities in which
culture is the main attraction (attractive to visitors), especially European and
American tourists who are interested in learning different culture, historical
heritage, in visiting and appreciating architectural arts, experiencing different
ways of life...... ”. Cultural tourism can include the following:

(1) history and historical remains;
(2) archeological sites and museums;
(3) original architecture;

(4) art, handicrafts, statues, paintings, carved works;
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(5) religion - related attractions and rituals/ religious festivals or ceremonies;

(6) music, drama and films;

(7) attractions related with language and literature (as the motives);

(8) way of life/ lifestyles, clothing, fashion and food- related;

(9) folk culture and traditions, local festivals; and

(10) attractions that incorporate local wisdoms and unique technology from the
local (and used by the locals) (Boonlert, 2005, p. 288-289).

Cultural Heritage Tourism or Heritage Tourism is a branch of tourism
that is oriented towards the cultural heritage of places where tourism has
occurred or where there are attempts to find ways to preserve the places’
cultural assets by using tourism as a tool. Heritage tourism is defined by the
National Trust for Historic Preservation in the United States, as “traveling to
experience the places and activities that authentically represent the stories and
people of the past”, and cultural heritage tourism is defined as “traveling to
experience the places and activities that authentically represent the stories and

people of the past and present”.

Cultural tourism can be classified into 2 characters:

(1) Cultural tourism products that are “experiences”. This focuses on
sightseeing and learning for example traveling for learning about history,
way of life, learning to cook in cooking class, learning about local
wisdoms, watching staged performances (performing art) that present
cultures of particular tribes or indigenous groups, participating in festivals
and traditions.

(2) Cultural tourism can be in the form of tangible souvenirs, art works,
clothes, handicrafts that reflect local wisdoms.

From the introduction explained about tourism that has culture as the
main attraction, it is noted that cultural attractions can be developed more in

order to respond the various and changing motivation and demands of people
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such as seeking for novelty. Culture is therefore developed as tourist attraction
in the form of places (e.g. destinations) , tangible product (e.g. souvenir),
activities and performances (e.g. cultural- related activities/ festivals, and
cultural shows or performances), and even traditionally important cultural
places and buildings for local activities can also become cultural tourist
attractions such as temples. Thus, tourist demands and activities can certainly
have positive and negative consequences on the cultural aspects of those places
receiving visitors.

Some of the motivations of tourists include seeking for ‘“novelty”
(something new, exciting, and not routine), a “quest to see”, and sometimes,
people travel as a “quest to be” . Destination marketing activities as seen in
advertorial words like “must- see attractions or must- visited destinations”
motivate people to go, see and experience. Uncontrollably high number of
people traveling to a place in a particular period of time harms not only to the
environment of that place, but also to the “cultural environment” or the “cultural
condition” or the “cultural landscape” of the place. Vice versa, good planning of
tourism can bring good impact to the cultural assets of that place.

How do tourism activities have impacts on the cultural aspects of a
place? Normally cultural impacts cannot be perceived quite easily and rapidly
like environmental impacts impinged on physical condition of places. Culture is
many things that have embedded with the way of life of local people. To
measure cultural impacts therefore takes time in order to conclude the result,
and this means that a cultural effect reveals its impacts once it has been
developed at a higher degree, enough to show problems. Cultural impact is
totally related with social impact. If tourism in particular destination is well
planned, impacts towards culture of that destination are likely to be positive,
whereas if tourism is not well planned, tourism grows up very fast but the local
still do not have skill and knowledge how to manage it, impacts towards culture

of that destination can turn negative.
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3.2 Tourism positive impacts on culture

Culture has been known to be reasonable factor that attracts people to
explore other countries. Culture is not only traditional one, but it can be any
types of culture of social groups (from local, national, regional and international
level). Saying this, it means that while traditional or indigenous cultures of folk
groups are attractive among some groups of travelers, contemporary or modern
cultures, or a mixed culture of a place can also be attractive among the others.
Thus, culture can be preserved, revitalized, or managed in order to be point of
attraction in tourism. This process of turning culture into attraction is called the
process of “cultural commoditization”.

There are 3 types of cultural commoditization or commodification in
responding tourism demand. The first is the culture that is maintained and it is
found to be attractive to tourists such as colorful local costumes and customs,
rituals and feasts (Cahyadi, 2015). The culture can maintain itself as it has been.
The second is that the traditional culture has been forgotten and therefore it
needs to be revitalized so that it can be alive again, by using tourism as a tool.
Some traditional cultural assets are hardly surviving due to change of time
caused by modernization, but maybe survived on stage. The third one is the
contemporary or modern cultures that are attractive as to serve various demands

of urban tourism market.

Figure 3.3 Cultural commoditization for tourism

Three ways of cultural commoditization

A 4

Traditional culture as Revitalized culture as Contemporary/modern
tourist attraction tourist attraction culture as tourist
attraction

Through the process of cultural adaptation in tourism, benefits can be
created. Tourism has the potential to enhance the quality of life, in particular, in
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preservation and safeguarding of cultural values, maintaining and revitalizing
traditions and local culture, enhancing ethic identity and highlighting popular
culture. These will consequently build up people and community connection to
place, pride, sense of belonging and sense of place (McKercher and Ho, 2012,
cited in du Dros and McKercher, 2015).

3.3 Tourism negative impacts on culture

Many academics have put an interest to how tourism has developed
impacts to the cultures of communities or countries which are the world’s tourist
destinations. There are several studies conducted, attempting to investigate the
patterns of impacts occurred to cultures of places and local behaviors. Negative
impacts from tourism on culture can be developed from the fact that many types
of tourism activities are the point of contact or interaction of tourists and local
people. The negative impacts are not caused only by cultural tourism as defined
earlier, but also by any kinds of tourism activities in which local people can
perceive, approach, and interact with tourists’ cultures. Comparing to
environmental impacts, it takes a certain length of time until a destination can be
perceived of cultural impacts from tourism activities. Communities or places
with fast development as tourist destinations may experience cultural impacts
faster due to having less immunity to any changes that might come with
tourism. People in the areas may enjoy earning money from tourism without
recognizing sustainability. The management or community leader may focus
more on economic benefits. Places with higher carrying capacity and immunity
will be able to resist any changes coming with tourism, as they are well
prepared and ready, as well as having been well planned. These places steadily
go through development process and people in the areas know what they are
going for. They realize that their culture is an asset so they are carefully using
their culture for tourism. In many communities, people may not depend their
living only with tourism, but rather live their lives as normal, and use tourism as
extra source of income. When discussing the negative impacts of tourism on

culture, the following concepts may be applied in order to explain phenomena
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happened as negative impacts from tourism activities and tourist behavior on
culture.
(1) Demonstration Effect

According to Fisher (2004), the concept of the demonstration effect
was created to describe local residents’ interest in trying to emulate tourist
consumption levels. This process can happen during their contact with
tourists, exposing with lifestyles and different consumption patterns of
tourists, and consequently local residents directly compare their standards
of living with those of other people. This can lead residents to adopt
tourists” demonstrated behavior (cited in Monterrubio and Ontiveros, 2014,
p. 97). There are 3 basic propositions suggested: first, the behavior of
tourists and hosts is initially different; second, behavioral patterns are
transferred from one group to the other; and third, the imitators maintain the
demonstrated behavior.

Burns (1999, cited in Monterrubio and Ontiveros, 2014, p. 97)
explained that the demonstration effect referred to the process by which
traditional societies especially those which are particularly susceptible to
outside influence such as youths, will ‘voluntarily’ seek to adopt certain
behaviors (and accumulate material goods) on the basis that possession of
them will lead to the achievement of the leisured, hedonistic lifestyle
demonstrated by the tourists.

Monterrubio and Ontiveros (2014) in their research gave examples of
how women in a tourism destination in Mexico have adopted tourists’
behavioral patterns by using the concept of Demonstration Effect to explain
the patterns. The quotes of interviews describe Mexican women’s thoughts
on behavior adoption.

“I work with both foreign and domestic tourists, and | have learnt many
things from them. When | see my customers [female tourists], | admire how
women dress, they look beautiful. I also want to get dressed and behave the
way tourists do. Before, for example, I did not use to paint my nails; now |

even use synthetic nails. Yes, I have learnt from tourists.”
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“When our American friends come to visit us, they talk to each other in
English. They also talk to my children in English. I have noticed that my
children later repeat and use some words that they have picked up from our

guests.”

Authenticity and Staged Authenticity

In cultural tourism, there are “front stage” (or front region) and “back
stage” (or back region) to tourism setting. The back stages are often
regarded as a realm of “truth”, “reality”, and “intimacy” where personal
space of local is kept intact, and it is the untouched, real life, whereas front
stage or staged encounters between tourists and locals often “false” and
“contrived” take place in the front stage of tourism setting (Park, 2014, p.
62). What tourists experience as authentic in the front stage is called
“staged authenticity”, as local culture and heritage is deliberately
manufactured for tourist consumption. The term “authenticity” was initially
used in consideration whether objects found in traditional or historical sites
or artefacts are real, original, or authentic based on their historical periods.
This is object- related or objective authentic, especially used in museum,
noting the touristic search for authentic experiences of toured objects
(Wang 1999, cited in Park, 2014, p. 61). Simply explaining, staged
authenticity explains phenomena where local traditional culture and
heritage are brought on stage as performance (including performing arts)
for showing tourists who by nature search for authentic experiences.
Examples of stage authenticity include ““staged performing art” for example
hill tribe dance show and festivals, which can be both indoor and outdoor
settings. Staged performance for showing tourists are normally crafted to
reduced pattern and time to fit with tourist tour scheduled time. Festivals
which have earlier been set for local purposes are increasingly changing to
the festivals that also serve tourism activities. We call this “transformation
of tradition”. Actually, changes that happen to festivals are not caused

solely by tourism, but also by changes of society by time as such in the time
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of post-modern in which the word “heritage” has become significant in
tourism.

Cultural commodification for tourists can lead to loss of authenticity
and diversity of traditional cultural elements of the locals. There is a thin
line between presenting cultural products in tourism that facilitate easy
consumption, and “over- commodification” that result in alteration,
distortion and loss of cultural value and sense of authenticity. Also, it is
when “the untouched, real life” of the local have gradually become
intruded, touched and altered by the tourism industry system. Phi Ta Khon
Festival is one of examples of festivals that nowadays attract foreign
tourists. There are changes or adjustment of its styles (invented festival),
while many tourists experience only some parts of the festival and may not
learn the real meaning of it. Photographing, enjoying colorful dressing like
a ghost, walking and dancing in parades seem to be the only highlights of
this festival among tourists or visitors. This can affect the way local people,
especially younger people, learn their tradition, as they may imitate the way
tourists or visitors do while joining the tradition. Traditional body of
knowledge, symbols and values behind the establishment of festivals may
be ignored or forgotten. Moreover, traditional roles of local people such as
older people, men and women, may be changed. This can destroy value
chain of community. Therefore, both local people and tourists should be
educated and informed with the real information of any festivals or rituals
they are attending.

In cultural and heritage tourism, the term authenticity is more
complicated as how much of authentic experience towards the intangible
product like tourism becomes more varied. The focus of authenticity is now
placed on tourists’ perceptions and experiences regarding the authenticity
and quality of heritage attractions and practices (Chhabra et al., 2003, cited
in Park, 2014, p. 67). Therefore, authenticity becomes increasingly more
subjective, and reconditioned by market demands. There is another term

called “existential authenticity” used more generally to explain tourists’
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search for authentic experience to find their “true or authentic self” to
enhance their self- esteem, identity and actualization. This interpretation of
the term authenticity is no longer confined only within cultural and heritage
tourism anymore but even in, such as, nature- based tourism. There are
groups of tourists who do not want to call themselves “tourist” but rather
“traveler”. This type of market perceive the touristic experience of the
visited host community and watching cultural performances on stage as
“superficial”, “inauthentic”, “genuine fake”, “artifice”, or merely a
“pseudo- event” or a “staged event” (Wickens, 2000, cited in Kuon, 2011,
p. 24). Therefore they are increasingly seeking for higher level of
authenticity in more cultural- involvement context, a rather back region of
culture they had experienced before. Without good management and
control, the situation can lead to more practices in which more cultural
assets will be “recreated” for tourists in attempting to make them real and

not ordinary, which will be finally into the stage called “hyper-reality”.

4. Economic impacts of tourism and major concept
4.1 Tourism impacts on economy
According to the supporters of the Advocacy Platform in Unit 2,

tourism generates revenue (what we gain in terms of economy), while the
supporters of Cautionary Platform raise an issue about economic costs (what
we lose in terms of economy). In terms of economic benefits, it is undeniable
that tourism brings huge revenue to countries of destination each year through
increased tourist arrivals and tourist expenditures. Therefore, positive
economic effects of tourism can be divided into the following issues:
(1) contribution to foreign exchange earnings
(2) contribution to government revenues
(3) generation of employment

(4) contribution to regional development (Mason, 2008, p. 45)
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Contrarily, there also are negative consequences of tourism on a
country’s economy such as inflation, opportunity costs and over- dependence
on tourism. Inflation relates to the increases in prices of land, houses and food
that can occur as a result of tourism. In destinations receiving high number of
tourists, costs of lands and buildings are higher due to higher demands, which
also place an effect on higher prices in local products and services, and other
related commodities. The phenomena of higher prices of lands and buildings
also have a relationship with opportunity costs especially in highly touristic
areas. Opportunity costs refer to the costs of engaging in tourism rather than
another form of economic activity. In a coastal area with the hinterland
predominantly rural, investing in tourism instead of farming may be easily
considered due to more opportunity to receiving more money compared to
investing in farming and fishing, for example. Over- dependence on tourism
can occur especially in small states where tourism is seen by the government
as a main tool for national development. The consequence is that overtime the
emphasis on tourism will be seen the only method with no other options
comparable (Mason, 2008). Thereafter, over- dependent countries or states on
revenues from tourism can be highly vulnerable to global economic crisis as
they need to only be dependent on international tourist arrivals.

Table 3.4 concludes the positive and negative effects of tourism on the

economic side.
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Table 3.4 Effects of tourism on economy

Positive

Negative

Development of national economy
through circulation of foreign
currency within the country

Higher dependence on economic
activities outside the country as well
as foreign investments (i.e. foreign
tourism investment)

Increase of employment

Higher cost of living, especially in
tourist destinations

Distribution of income from the rich
to the poorer (poverty reduction)

More budgets are allocated to areas
that have higher potential to be
developed as tourist destination,
rather than those have not. This
causes unfair resources allocation
and development gap.

Tourism revenues will be spent in
developing the country such as in
infrastructure

Leakage of money

Creation of economic diversity and
new businesses

Higher rental cost, real estate price,
land price

Tax reduction for stimulating
spending of people and investment,
which can accelerate tax increase
later, and then this tax can be used in
developing the country again

Instability and wvulnerability of the
country’s labor market as there will
be more labors from outside, such as
expatriate, or  labor  market
demanded by tourism seasons

Increases of both GDP (Gross
Domestic Product) and GNP (Gross
National Product)

More budgets are allocated to
tourism- related development rather
than to non- tourism related. This
can be negative side as a country
may need more budget for
developing the country in other
areas rather than in tourism- related
infrastructure.

In order to assess economic impacts of tourism or how much tourism
generates economic circulation within the national economic system, the

concept of “Multiplier Effect” is suggested as a common tool.
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4.2 The concept of tourist multiplier effect

The concept of multiplier effect is used to distinguish between direct and

indirect income derived from tourism (Lomine and Edwards, 2007, cited in

Mason, 2008, p. 53). Economy of the local, regional and national levels not only

benefits directly from money tourists spend but also when staff working in

tourism, spend their wages on goods and services in the economy. Multiplier

effect is therefore a method to measure economic impact from tourists’

expenditure towards economy of destinations. It can be divided into the

following:

(1)

()

(3)

Direct effect (Direct Multiplier Effect): economic effect that directly occurs
to tourism businesses after tourists’ spends with those tourism businesses.

This income directly benefits tourism suppliers.

Indirect effect (Indirect Multiplier Effect): economic effect that indirectly
occurs when tourism suppliers spend their money into purchasing of
materials with suppliers (outside tourism business) to be used for providing
services to tourists. This income benefits suppliers outside tourism business
who receive money directly from tourism suppliers; this means that they
receive money indirectly from tourists who spend money with tourism

suppliers. Indirect effect also includes taxation.

Induced Effect (Induced Multiplier Effect or Stimulated Effect): economic
effect that will be stimulated within economic system originally resulted
from tourists’ spending. Tourists’ spending will become an induced effect
to the economy in that there will be more expenditure happening in areas of
destinations as well as nationwide and economic circulation is induced.
This happens when people, both employees in tourism businesses,
employees in other businesses that supply tourism and business owners,
spend their income for their personal lives, such as buying things for daily
life, attending courses, paying for education fee for their kids, and many
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other activities. Normally these expenditures happen outside tourism

businesses.

Figure 3.4 Tourist Multiplier Effect
Source: Adapted, retrieved from https://geographyfieldwork.com/TouristMultiplier.htm
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Case study 3.2 Tourism multiplier effect

Source: Adjusted, retrieved from https://geographyfieldwork.com/TouristMultiplier.htm

Tourism not only creates jobs in the tertiary sector, it also encourages growth in the primary and secondary
sectors of industry. This is known as the multiplier effect which in its simplest form is how many times
money spent by a tourist circulates through a country’s economy.

In a hotel case, money spent in a hotel helps to create jobs directly in the hotel, but it also creates jobs
indirectly elsewhere in the economy. The hotel, for example, has to buy food from local farmers, who may
spend some of this money on fertilizer or clothes. The hotel has to buy furniture for hotel decoration from
local furniture factories, who may spend some of money on wood for production, and on staff salaries. The
demand for local products increases as tourists often buy souvenirs, which increases secondary employment.
The multiplier effect continues until the money eventually “leaks” from the economy through imports - the
purchase of goods from other countries. This is called “leakage”. A study of tourism “leakage” in Thailand
estimated that 70% of all money spent by tourists ended up leaving Thailand (via foreign-owned tour

operators, airlines, hotels, imported drinks and food, etc.), 80% in the Caribbean, and 40% in India.
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5. Unit Conclusion

This unit points out different aspects of impacts caused by tourism including
environmental, social, cultural and economic impacts. The environmental impacts
include not only natural but also man- made dimension. Tourism, while causing many
drawbacks to particular environment, can also instigate improvement and
development of declining sites or poor- conditioned areas. The social dimension of
tourism impacts strongly relate with cultural and economic dimensions, yet the social
impacts rather emphasize on how tourism generates quality of well-being and
livelihood of local people, both in positive and negative directions, and they associate
with how local people perceive and have attitude towards tourism. Tourism impacts
on cultural aspect focuses on impacts impinged on the cultural sector itself, and points
out that over- commodification of cultural assets for tourism may finally lead to loss
of identity and sense of place. The last impact is on the economic dimension mainly
using job creation, employment, income distribution, revenue generation, GDP and
creation of new businesses for discussion. Discussion on each type of tourism impacts

applies some important concepts.

6. Exercise

6.1 Questions for revision

1. How many types of impacts caused by tourism?

2. What are considered the main positive effects created by tourism in
the man- made environment?

3. How do local communities benefit from tourism?

4. In which way will tourism cause community’s loss of identity and
sense of place?

5. How does the concept of host- guest contact explain socio- cultural
impacts?

6. Consider an aspect of your culture that could be packaged and
commoditized for tourist consumption. What would be the likely
impacts of this commoditization on the aspect of culture you have

selected?
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7. Under what conditions would Doxey’s theory apply? Can you think
of any locations in your region where Doxey’s theory is applicable?
8. How does the case study 3.1 in this unit reveal about the association

between environmental impact and economic concern in tourism?

6.2 Group discussion and presentation

1. Students separate in group.

2. Lecturer gives each group of students the following concepts:
- Authenticity and staged authenticity
- Doxey’s Irritation Index
- Host- guest contact
- Cultural commoditization
- Demonstration effect

3. Students are assigned to employ the concept they are given to
example area in their region and impacts to which the given concept
is applicable. Note that the students can find a relevant case study for
their presentation.

4. Each group discusses among the members in the group and prepare a

power point presentation in next class.



