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Objectives

Students should be able to:
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Pinpoint the key factors of the differences between classical
marketing and tourism marketing.

Explain the characteristics of a tourism destination.

Define destination management and destination marketing.
Identify and explain the roles of destination management.
Differentiate between destination management and destination
marketing.

Categorize the stakeholders in destination management into
groups.

Explain the 10 As of successful destinations.



1. Classical and Tourism Marketing

1.1 Definition of marketing

“A process done by an organization to meet its
customers’ needs”

“A systematic, continuous process of an organization
for creating, communicating, delivering and

exchanging offerings that have value for customers,
clients, partners and society at large.



raditional 4Ps of classical marketing

I’romotion — how the producer communicates the value of
products

» Placement or Place (we can also call “distribution channel”)
— how the product is delivered to the customer.




1.2 Tourism marketing

Ll Service and experience- oriented

U Produced by use of destination’s unique physical and
cultural attributes.

O Seasonality- influenced

1 Relates with “destination marketing” and “destination
management”.

1 Require a high level of creativity and innovation

[ concern “places” where marketing will need to give a
desirable sense of place

1 De-marketing required sometimes..



2. Defining a Tourism Destination, Destination
Management and Marketing Overview

2.1 Tourism (tourist) destination characters

L A geographic area which has an administrative
boundary or boundaries.

d A place where the tourist can find overnight
accommodations.

L A destination mix Is available for visitors.

A tourism marketing effort exists.



1 A coordinating organization structure has
been created.

L An 1mage of the place exists in tourists’
minds.

1 Government agencies have introduced laws
and regulations.

L There 1s a mixture of tourism stakeholders.



2.2 Destination management and destlnatlon
marketing overview

(1) Destination management

» Destination management is required to guide tourism activities in a place
that has decided to use tourism for generating its economy.

» Destination management involves coordinated and integrated management
of the destination mix (attractions and events, facilities, transportation,
Infrastructure and hospitality resources).

» Destination management organizations (DMOQOs) are teams of tourism
professionals that lead and coordinate all tourism stakeholders.

» Effective destination management involves long- term tourism planning and
continual monitoring and evaluation of the outcomes from tourism efforts.

ITM 2310 Marketing in Tourism Management



(2) Destination marketing

Marketing is a continuous, sequential process through which
a destination management organization (DMO) plans,
researches, implements, controls and evaluates programmes
aimed at satisfying travellers’ needs and wants as well as the
destination'’s and DMQO s visions, goals and objectives.

To be most effective, the DMO’s marketing programs depend
upon the efforts of many other organizations and individuals
within and outside the destination.




2.3 Six roles of destination management

Product Marketing and
development promotion

Planning and Partnerships and
research team- building

Leadership and Community
coordination relations

Destination management roles




Transportation,
Infrastructure

Attractions,
Facilities

Destination

Themeroute,
partnership,
Online offers

Packages

Service quality training,
Community awareness

Visitor mix,
Quality assurance

The destination product

Events.
Festivals,
Activities




3. Unigueness of Destination Management and Marketing

Sl

The following differences make destination

management and marketing unique and challenging.
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The lack of control over the quality and quantity of services and products
The lack of a pricing function

The need to serve the requirements of many organizations

The need to build consensus among stakeholders

The need to be sensitive to the interests of local residents

The need to demonstrate broad economic benefits

The difficulty in measuring performance



WS.Z The 10 As of successful destinations'
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Questions of 10As

potential tourists?

* |s there a high level of awareness of the destination among

\

 Does the destination offer a diversity of attractions that
are appealing to tourists?

~

« Can bookings and reservations for the destination be made
through a variety of distribution channels?




* Is there convenient access to and from the destination by all
modes of transportation? Is there convenient transportation within
the destination?

N

 Does the destination make a good first impression? Does
the destination make a positive and lasting impression?

v

 Does the destination offer a wide range of activities in which
tourists want to engage?




« |s the destination clean, safe and secure?

Do tourists feel welcome and receive good service in the
destination?

* |s the tourism development and marketing in the destination
well planned?

~
* Is the DMO measuring the effectiveness of its performance?




4, Stakeholders in destination management
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tate, province and territory

« County and city
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Text Size: A A

— [ ] L ] [ ] L ]
IR Marketing Britain overseas and Kevword Search:
(l;‘i‘ VI SI t B r I ta I n developing the visitor economy | y @

Home About Us Marketing

Advice Statistics Room Industry Legacy

Latest News Government allocates £90 million to GREAT campaign €inisy

Contact Us -),

Contact details, what

complaint plus answers
to FAQs.

il

1.8% r 4.2%

Forecast for 2014

We forecast that the volume of inbound tourism will grow 1.8% in

2014 while spending (in nominal terms) is set to increase by 4.2%.
Read the full forecast

VisitBritain is the national tourism agency, a nondepartmental public body, funded % On course for £20bn international
by the Department for Culture, Media and Sport, responsible for promoting Britain tourist spend

worldwide and developing its visitor economy. % 2014 to be record-breaking for
Our mission is to grow the walue of inbound tourism to Britain, working with a wide tourism

range of partners in both the UK and overseas. Through our global reach, we aim to
increase visitor spend to all parts of Britain and improve Britain's ranking in the eyes
of international visitors.

% China Welcome initiative
announced

About Us Insights & Statistics Latest Tweets Followus B

Opportunities & Insights & Media Britain's Tourism | Tourism 2012
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Business Insights and Media Centre Blog
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English Tourism Week

29 March - 6 April 2014
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Get involved in the
week!

England Rugby VisitEngland is the national tourist board for England. Visitor Economy

World Cup 2015 Conference - 5
Read about the Responsible for marketing England to domestic and December 20132

opportunties for established overseas markets and for improving England's Book

tourism in England tourism product. BOOoK now
#RWC15

More about VisitEngland
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€« C' [ www.discoverhongkong.com/eng/index.jsp

About Hong Kong Tourism Board | 16 Jan, 2014 00:29 HKT = @, 14°C ‘ 83%

SEE & DO DINE & DRINK SHOP CRUISE BEYOND HONG KONG

E News

Join ‘The Beatles’ on The Long and Winding -
Road to The Peak this winter!

Take a tour of the city’s wild side!
Great Outdoors Hong Kong - until 21 February 2014
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& tourism.gov.in...
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Minister's Office

Dr. K. Chiranjeevi

+ Profile

' Foreign Visits

© Tourism Infrastructure
Development

Ministry of Tourism

<22 Government of India

© Hotels and Restaurants

© Travel Trade

© Human Resource
Development

& Publicity and Marketina

Home | AboutUs | RTIA | Finance | Press Releases | Recruitments
Sitemap | Misc | Parliament Questions | Public Grievances

MINISTRY OF

TOURISM WISHES
Welcome to the official website of e et
Ministry of Tourism, Govt. of India e

Puraskar Yojna

The Ministry of Tourism, is the nodal agency for the formulation of national

policies and programmes and for the co-ordination of activities of various

Central Government Agencies, State Governments/UTs and the Private Sector

for the development and promotion of tourism in the country. This Ministry is Media Corner
headed by the Union Minister of State for Tourism (Independent Charge).

The administrative head of the Ministry is the Secretary (Tourism). The Secretary also
acts as the Director General (DG) Tourism. The office of the Director General of
Tourism {now merged with the office of Secretary (Tourism)} provides executive
directions for the implementation of various policies and programmes.

Read More , ONGC to adopt Taj Mahal
under Clean India campaign

Campaign to promote

' Himalayas
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Tourism and Events

Queensland
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A b Video

y myATDW
Logln ({0l Access your

current listing or
myATDW Eezast

record.
Details...

Call Now

Free digital
marketing
coaching

PROGRAM

More...

Crisis
Response
Workshop

Prepare your

business  More.

Looking for
accommodation
and things to do?
Check out our
e

. releases, news

. stories and

R articles on the

dl networking events

Subscribe to
Tourism and Events
Queensland eNewsletters

| Subscribe |

Workshops,

and industry

g forums for the
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Holiday in Australia Plan a business event Media & Industry _O\
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TOURISM AUSTRALIA -

NEWS & MEDIA

Latest news, media tools

INDUSTRY ADVICE

Opportunities, accreditation

MARKETS

Segments, regions

At
0 About Us  Contact Us

STATISTICS CAMPAIGNS ABORIGINAL TOURISM IMAGE & VIDEO

Research, figures Current, past Experiences, culture Royalty free libraries

Australia Tourism Summit 2014

Tourism Australia will fadilitate a two day industry event designed to share
knowledge and provide thought provoking and actionable insights to help all
those involved with US tourism to Australia grow their businesses and
collectively achieve Australia’s Tourism 2020 goals.
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Queenstowg\d - pure inspiration

New Zeal

~

Visitor Accommodation Activities & Bars & Shop, Study &
Information Attractions Restaurants Services

Official website of Queenstown New Zealand

Queenstown, New Zealand, is the Southern Hemisphere’s premier four season
lake and alpine resort. Surrounded by majestic mountains and nestled on the

shores of crystal clear Lake Wakatipu, Queenstown’s stunning scenery is

o PSR )

Conferences &
Weddings

Trip Planner English v

Events
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, \ W@ L3N A / " Royal Langkawi International Regatta

13 Jan - 18 Jan 2014 + Do not miss the drama and
excitement on the high seas!

Whether it’s the Rainforest World MusicFé?tiva‘t, Hari Raya or the F1
Petronas Malaysia Grand Prix, our calendaf is packed with magical
moments worth celebrating.

Asean Tourism Forum 2014

16 Jan - 23 Jan 2014 + Malaysia is the host to this
annual event that involves the 10-member nations
of ASEAN.

Browse Events

Thaipusam

17 Jan 2014 ¢+ A truly spectacular event,
Thaipusam is an annual Hindu festival where
devotees perform various rituals as acts of
devotion and penance.

Tropfest South East Asia

24 Jan - 25 Jan 2014 « Tropfest is the world’s
largest short film festival. The theme for Tropfest
SEA 2014 is RICE.

MYPass Travel Card

Travel on KL's public transport and get a
complimentary SIM pack, exclusive discounts on
attractions, dining, shopping and more!
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LAOS IS SELECTED AS WORLD
BEST TOURIST DESTINATION FOR
2013

The Highest Tourism Prize World Best
Tourist Destination Awarded to
People's Democratic Republic of Laos
for 2013,

THE BEST WILDLIFE EXPERIENCES
FOR 2013

The Nam Nern Night Safari, Nam Et
Phou Louey Protected Area, won 3
prestigious WORLD RESPONSIBLE
TOURISM in the category of BEST
WILDLIFE EXPERIENCES.

Stupa Festival




MINISTRY OF CULTURE, SPORTS & TOURISM

VIETNAM NATIONAL ADMINISTRATION OF TOURISM

www.vietnamtourism.gov.vn

About VNAT
Tourism News
Tourism Investment
Tourism Statistics
New Logo-Slogan
Destinations

Useful Information
Tourist Publications
Contact Us

Language

R Tiéng viet

Hanoi 2014 Travel Mart

FOR ADVERTISING
TEL: 04 29421812
‘ SIZE: 130x70

GUIDELINE MANUAL
ON LOGO & SLOGAN

Happy New Year 2014

_ Welcome to Vietnam National Administration of Tourism

Over 34,000 air tickets sold under tourism stimulus programme

January 16, 2014

The Ho Chi Minh city group for domestic tourism stimulus
programme has reported that it sold more than 34,000 air
tickets in 2013, a 115 percent rise from the previous year.

Read mora...

Indonesian travel agencies survey Thua Thien-Hue tourism

January 16, 2014

K The Thua Thien-Hue Department of Culture, Sports and
Tourism, in association with Asia Fellow Traveller Tourism
Limited Company in Hue, has received a famtrip from

Indonesia to survey tourism in the city.

Rezd mora...

Craft Villages, Travel Agents need to work closely together

January 16, 2014

Vietnam has about 3,000 craft villages of 53 traditional
&%,5. professions such as sculpture, mosaic, lacquer, rattan,
< 8 ceramics, embroidery, textile etc.

Ethnic minority culture remains a focus in 2014
January 16, 2014
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& Global, English

Experience Browse Plan Your Trip Search Singapore

Special Deals For
Your Country

Wherever you are,
. we've got offers
P exclusively for you >
\¥ Usher in the Year —— e
of the'Horse

7

I o - Flight Finder

Revel in the festivities of the Sweep search for
LurarNew year with traditional airfare deals to Singapore >

0 food and activities.

Accommodation
Find and compare rates >
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MINISTRY OF TOURISM

OF CAMBODIA C ODIA

HOME | PROVINCIAL GUIDE | MINISTER'S ACTIVITIES | UPCOMING EVENTS | NEWS | CONTACT US

\MB(

CKinglon

UPCOMING EVENTS s > 3
= / Y I . Relax on Cambodiak
TRAVEX, ASEAN Tourism Forum (ATF) 2014

TRAVEX, ASEAN Tourism Forum (ATF) 2014, on 21 -
23 Jan at Kuching, Malaysia

Read more...
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TRAVEL AGENTS SHOPPING RESTAURANE k. ACCOMMODATION HQ TRANSPORTATION LEISURE
FOOD & BEVERAGES
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LATEST HEADLINES: Medical services on lake speed up

'
gplom. o7 Honder

8+1 390 uumhlu Google

7,226 people like this. Be the first

of your friends.

W Follow @tourismcam

Home | News | Jobs | Directory | Downloads | Information Center

\ Search ’ Search ‘

| About Cambodia l Trip Planner | Culture | What To See | Things To Do lTraveI Guides

Hotels | Flights | Tours l Cars l Photo Gallery
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Check Now

About Cambodia

Fly in style
with Special Offers
for all flights

Search Hotels in Cambodia

+» Cambodian History
+ Geography

+ Religion

+» Khmer People
»Languages

+» The King

+ Government

+ Economy

General Infomation

+ Entertainment
+ Clothing

Destination:

’ Hotel, City, Town

| | |

Almond Hotel
Rate from: 46 US$

Frangipani Villa Hotels 60s

Rate from: 34 US$
Kirirom Hillside Resort
Rate from: 45 US$
Mysteres & Mekong
Rate from: 50 US$

Sunway Hotel

Rate from: 85 USS

Arun Villa

Rate from: 51 US$

Le Meridien Angkor Hotel
Rate from: 192 US$
Terres Rouges Lodge
Rate from: 36 USS

CAR RENTAL
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FLIGHTS TOUR

HOIPROMO
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FIND MORE »




